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Survey Sample
Survey Period Coverage Market Centers Households
First HBS | 2029/30 |Rural and Urban 18 6625
35
Second HBS | 2042/43 | Rural and Urban 5323
(23 Rural+12 Urban)
Third HBS | 2052/53 Urban Only 21 Urban 2500
52
Forth HBS | 2062/63 | Rural and Urban 5095
(29 Rural+23 Urban)
84
Fifth HBS | 2070/71 | Rural and Urban 8028

47 Rural+37 Urban
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Organizational Chart

Fifth HBS Committee
Chaired by Deputy Governor

Fifth HBS
Project
Office

Regional Regional Regional Regional Regional Regional Regional Regional
Office, Office, Office, Office, Office, Office, Office, Office,
Dhangadhi Nepaljung Bhairahawa Pokhara Birjung Janakpur Biratnagar Kathmandu
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Consumption

Non-consumption

Total Household

Analytical Expenditure Expenditure Expenditure
Domain A X A X
Amount (Rs.) | Share(%) Z;c;u)n Share(%o) Z]qosu)n Share(%o)
Rural Area 20,904 91.17 2,024 8.83 22,928 100
Urban Area 26,411 92.75 2,063 7.25 28,474 100
National 23,883 92.11 2,045 7.89 25,928 100
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Consumption

Non-consumption

Total Household

Analytical Expenditure Expenditure Expenditure
Pomain Amount (Rs.) | Share(%) | Amount (Rs.) | Share(%) A?II_\,OSl.J)nt Share(%o)
Teari 22,007 91.43 2,062 8.57 24,070 100
Hills* 22,799 91.60 2,091 8.40 24,890 100
Mountain 18,211 91.71 1,646 8.29 19,858 100
Ktm Valley 29,748 93.66 2,013 6.34 31,761 100

*Hills excludes Kathmandu valley.
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Beverages

Fourth HBS Fifth HBS
Expenditure Group
Amount Share (%6) Amount Share
(Rs.) (Rs.) (%0)
Food and Beverages 5,882 38.88 10,372 40.0
1. Food and Non-Alcoholic 4,936 39 64 9 425 36.35

2. Alcoholic Beverages and
Tobacco

326 2.16

256

0.99

3. Restaurant and Hotel

620 4.08

690

2.66
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Fourth HBS Fifth HBS

Expenditure Group Amount | Share | Amount | Share
(Rs.) (%0) (Rs.) (%0)

Non-food and Services 9,248 61.12 15,557 60.0

1. Clothing and Footwear 771 5.09 1,699 6.55

2. Housing and Utilities 3,669 24.25 4,796 18.50

3. Furnishing and Household Equipment 495 3.27 1,015 3.92

4. Health 343 2.27 819 3.16
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Fourth HBS Fifth HBS
Expenditure Group Amount | Share | Amount| Share
(Rs.) (%) (Rs.) (%)
Non-food and Services
5. Transport 562 3.71 1,261 4.86
6. Communication 294 1.95 665 2.57
7. Recreation and Culture* 1,323 8.74 581 2.24
8. Education 1,150 7.60 1,750 6.75
9. Miscellaneous 641 4.24 925 3.57
Non-Consumption Expenditure - - 2,025 7.89

*Expenses on party, picnic, marriage and other religious and cultural ceremonies have been classified as
non-consumption expenditure in Fifth HBS. Thus, the amount as well as share of this group is low in
comparison to the Forth HBS.
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Source Share
Salary, Wage, Allowances and Pensions 30.26
Business Income 24.43
Remittance 17.61
Agriculture, Livestock and Fishery 7.12
Rent and imputed rent 17.25
Other 3.33

Total

100.00
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Market Centers by Rural-Urban Area

Rural_Urban Area Current CPI New CPI
Rural 14 29
Urban 19 31

33 60

Ecological Belt Current CPI New CPI
Teari 16 23

Hills 16 32
Mountain 1 5
Total 33 60
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